In this article the idenfication of a fashion product, its variability and the analyses of fashion as an industrial design will be discussed within the framework of fashion product marketing. The process of product creation is closely related to the economic, sociological and psychological factors considered, hence, sociologists and trend setters are working together because the concept of fashion product should be viewed as a determiner of status and power of a certain community. Each group within the community should be defined within a certain status and therefore each status corresponds to a relevant fashion concept. The survival of the fashion designers within the industrial sector could only be plausable if fashion is firstly analyzed conceptually and then applied separately to each group of the community.
view, fashion is a phenomenon that deals with consumers' need to be different and to be perceived differently. The feelings of transformation and differentiation that exist within consumers' and users' egos manifest themselves an interest in fashionability. In pret-a-porter, conforming or not conforming to fashion is a character badge and highlight. Fashion enables individuals who act collectively in a psychosociological and cultural context, to form individual approaches. In other words, individuals belonging to a certain society get the opportunity to express their personality and go beyond the formal structures that society has formed.
Thus, although defined as a abstract concept, it can also be observed as a concrete product with regard to fulfilling need. It is important to know the meaning and properties of the concept of fashion when marketing fashion products.
A fashionable product is special and has distinct properties. For instance, fashionable products get popular fast but fade away quickly as well. Every product exists within a series. Fashion does not only bring changes to the look of a certain series, but bring changes to many different series. Fashion is always a new product. Fashion is an abstract concept based on thinking, but also a solid product that fulfills physical and mental needs. Whereas technological progress is usually a slow process, fashion is as variable as society since it is influenced by public events, economy and social life.
Thus, anybody who has an interest in fashion, artisans, stylists, manufacturers big or small face complex problems. These problems occur due to the deep necessity to recognize the consumer and the market as well as the concepts that determine fluctuations and shifts in the market. It is a reality that political, economic, societal (psychological and sociological) events continously influence fashion.
-The Fashion Phenomenon
"A fashion product lives through 4 stages: The novelty needs to be subject to an experiment to be compared and analyzed against various forces and demands within the individual.
The product to be perceived and the perceiver, exist in a process of temporary deconstruction and reconstruction within a certain structure. Finally, one ceases to see the novelty as ''a thing'' and identifies with it. Being involved in a new behaviour makes it easy for the individual's structure to change as well.
It has been proven that fashion actualizes ongoing changes.
-Relationships between Fashion-

Product-Marketing:
It is especially important to define the word new by how it manifests itself rather than the techical meaning. Fashion is the slave of imagination and just like in nostalgy movement it is inspired by the past as well as the future.
"Another characteristic of fashion is that its future often cannot be guessed or controlled.
Fashion is not based on mathematical equations, cannot be analyzed completely by science. Fashion is an industry that faces unique obligations due to the variable character of industry standards."
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It is a must to see the future in fashion industry and it is in a tight relationship with a modern understanding given this topic. For instance:
1) A fashion house can never develop through empricial means.
2) A fashion house has to renew fashion or create fashion following serious research.
3) It is necessary to know the markets and the reasons consumers change their taste in order to spread fashion products to the market.
It is necessary to always be current with new investments and costs due to shifts in fashion leading to shifts in manufacturing.
The price of a fashion product does not only depend on its cost. This fact does not change even when it is obvious that a certain profit margin is added on top of the cost. The selling price actually depends on the significance of the fashionable product, the apparent necessities and necessities that are yet to be realized, the supply and the quality provided by the competition. These factors also affect how strongly that fashion is established."
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The price requested by a consumer depends on the quality desired of a certain product. Quality does not have an absolute meaning for fashionable products. It is necessary to define the concept of quality based on the use of the product. A useful product that is sought for its utility and a show-off product desired for its aesthetic value can both be said to have quality. However, there are a limited number of products that carry both of these properties.
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P a g e |70| Emerging Markets Journal It is seen that the terminology of fashion has been changed since the emergence of fashion. Fashion has some aspects associated with identity and character; it has an eccentric and conventional language. The fashion is like the elocution, clothes of others come to our attention. It is seen that people may conceal their actual faces by clothes and display a fake image and behavior pattern. In the business life, the phrase "first image is important" highlights the importance of a presentable appearance. Why people wear?
The answer today is not similar with the one in first and middle ages anymore. The answer: Creating a character, 
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Emerging Markets Journal | P a g e |73 distinguishing genders, defining an identity, and protecting our own interests. The concept of fashion prepares some roles for people, and also gives people the right of initiative.
Individuals take real roles during their entire lives because human life is real.
We can say that there is both nothing and everything in fashion. A dancing dress states its own function. However, the function of a fashionable cloth is more complicated than the dancing dress. The rhetorical aspect of fashionable cloth is more than its other aspects. To Therefore it creates a feeling of living before in people. In decoration fashions, art critics do not pay attention to the extraordinariness of the modern decoration, and actually modern design culture has not been analyzed in the strict sense. If the decoration objects are compared to the products of fashion wearing in terms of person textile product relation, we understand that decoration objects are aimed to be shown as systems that create a decorative effect extending the effect and intensity.
Textiles of high technology product at the present day are products of high performance, high resistance and high efficiency in terms of high functioning textile products.
High appearance features, softness, molecular design and ordering control in the textile sciences of the future generation have gained importance. In the 21.century fiber science will cover raw material composition, structure and sensitive molecular arrangement in terms of textile products.
People who will live in the future generations will find the textile products we are now using primitive. In the near future textile products of human sciences will be the products with high functioning and environmentally friendly. On the other hand there are natural raw materials. Great natural fiber raw materials are obtained from them. Development of the natural fiber functioning, reforms in the production technology with biotechnology and new and perfect natural fibers will be the textile materials that will be used in the textile products of the future generations.
As the renewals are done by people, the textiles to be obtained will be paid attention to be "human friendly".
Things that are needed will not only enable science to develop but also will enable the creative fashion creators to progress. In the 21. century quality more than quantity will be important for the capitalist textile industry. The industry is to adapt itself to the market. 
Conclusion
We have examined human and the behaviour of 
